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A brief review of the most important technological features used by Google Inc. is being given in this arti-

cle. Both hardware (file system GFS) and software features (Google PageRank, operation system Android)

are under the author’s examination as the parts of a whole that’s called Google Phenomenon in the modern

media space. 
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Article is devoted to topical issues in advertising. The article based on Chinese social advertising. 

The paper gives an overview of the main stages of formation of social television advertising in China. 

In detail the author discussed the specifics of the current social television advertising on Chinese tele-

vision. In particular, we analyze such features of modern social television advertising as attracting 

authorities, the use of documentaries, commercial organizations involved in social advertising, the 

need for creative ideas, high level of creative fulfillment, richness, clarity, metaphor. 
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vertising in China. 

References 
 

1. Sun' Ven' Nyu. Tvorcheskie reklamy. Guan-

chzhou, 2001. 

2. Yan Yan'. Sravnenie i analiz kommercheskoi 

reklamy i sotsial'noi reklamy. URL: http://www.lun-

wentianxia.com (data obrashcheniya: 21.05.2014). 

3. Fu Khanchzhan. Reklamnoe delo. Guanchzhou, 

1995. S. 230. 

4. Yan Syao Pen. Proizvedenie mezhdunarodnoi 

reklamy. Guanchzhun, 1999. S. 48. 

5. Ven Yan Min. Psikhologiya i tvorchestvo rek-

lamy. Khenronzyan, 2003. S. 133. 

6. Chin Sho De. Psikhologiya glasnosti. Futszyan, 

1993. S. 145. 

 

 

 
UDC 81 

 

LINGUISTIC MEANS OF EMOTIONAL EXPRESSION IN  

AN INFORMAL INTERVIEW REPLICAS OF PARTICIPANTS  
 

© 2014 T.S. Shishkina 

 
Shishkina Tatyana Semenovna – Candidate of Philology Sciences, 

Associate Professor, Department of English Philology, 

Institute of Philology, Journalism and Intercultural Communication 

of Southern Federal University, 

Universitetsky Lane, 93, Rostov-on-Don, 344006. 



ISSN 0321–3056   ИЗВЕСТИЯ ВУЗОВ. СЕВЕРО-КАВКАЗСКИЙ РЕГИОН.       ОБЩЕСТВЕННЫЕ НАУКИ. 2014.   № 4 

 

15 

E-mail: Rostov-28Tancha@yandex.ru. 

 

The emotional and expressive potential of constantive speech act as stimulus and its constantive 

and pragmatic role in a spontaneous non-formal interview is considered. The choice of the subject of 

study is motivated by interest in the analysis of the influence of the communicative situation in the 

structural organization of the genre of non-informal interview, and particularly the semantic and 

pragmatic structures of dialogic narrative replica reaction and stimulating speech course. The main 

emphasis is placed on identifying pragmatic, semantic, syntactic features of initiating and stimulating 

speech in the genre of non-informal interviews. The issue of direct and indirect speech acts is covered 

in a new light that contribute to modern theory of speech genres – genristica. 

 

Keywords: constantive speech act, non-informal interview, emotional and expressive potential, 

pragmatic peculiarities, genre of non-formal interview. 
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